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Selection of Communications Tools to Meet Key Communications Goals for:

Audience__________________________________________________________

	
	                                Print/Audio/Visual/Electronic


	                   Interpersonal Activities

	
	Mgmt letters/ Mailings/ 

Reports
	Brochures/

Catalogs/

Manuals
	Newsletter
	Electronic

Messaging
	Videos/

CD-Roms
	Displays/

Shows/

Exhibits
	Ads
	Magazines/

E-zines
	Off-campus

events
	Group

Meetings/

Focus

Groups
	On-Campus

Tours/

Special

Events


	Receptions
	One-to-one
	Phona-

thons



	Improving relationship/

fostering goodwill by:


	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Inform about:


	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Increase understanding of:


	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Change behavior/

attitude to

become more:


	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Encourage participation in:
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